Glossary of Terms

Backlinks: Incoming, inbound, or inward links to a website or
web page.

Google™ Analytics: A fiee ool from Google™ that allows
you to track the traffic toyour website and analyze the infor-
mation to help you improve the return on investment of your
website.

Keyword Density: The pertentage of times a keyword or
phrase appears on a webpage compared to the total number
of words onthe page. Itisimportantto maintain aproper bal-
ance of keyword density on a web page: too low means not
relevant and too high means spamming.

Keyword Efficiency Index K.E.L): The mathematical ratio
between the popularity of thekeyword search phrase and the
competitiveness of the search phrase. In other words, a search
phrase with a high K.El. would have the greatest potential to
make progress.

Meta Tags: HTML codesthat are embedded into the header
of a web page that are mainly used to instruct search engines
and robots how to index and list your website pages.

Off Page Optimization: Offpage optimization refers to fac-

tors outside of your website taimprove traffic, mainly inbound

 and outbound linking. Search engines use complicated al-

| gorithyms to determine the popularity of your website. Back-

finks to your website are a raajor factor in determining this

popularity. Each link toyour website from another website
‘ (backlink) is like a “vote” to ycur popularity.

\ On Page Optimization: On page optimization has mostly to
do with your website; contertt, meta tags, alt tags, headings,
keyword density, etc. The puipose of on page optimizationis
~ to synchronize your keyword in order to gain organic search

 engine traffic. By optimizing your website, search engines will
_ find your website to be more relevant to the keyword search *
| phrases.

Organic Traffic: Refers to ratural or unpaid traffic to your
"8 website, originated from a search engine, where the visitor
typed asearch phrase orkeyword and clicked on alink to your |
website from the search engine results page. '

Page Rank™: A numeric walue of 0-10 assigned to a web

& page based on a complicatad algorithm used by Google™.

& The page rank represents the quality, importance, relevance
.. and/orpopularity of thewebpage.

Pay Per Click (RP.C.): Most search engines offer an option for
businesses to direct traffic tatheir website via a paid method
of targeted keyword advertising.

Search Engine Optimization (S.E.O.): The process of im- §
proving the natural or crganic (non-paid) visibility of a web- {58
site or web page in asearch performed by a search engine. !
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listing the web pages returrned by a search engine in response
to a keyword query.

ﬁ Search Engine Results Page (SERP): The results of a search,
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Whatis S.EO.2

Search Engine Optimization (S.E.O) is the
process of improving the search engine re-
sults, or the visibility of your website. In
short, it will help your website become more
relevant to your target audience and im-
prove the natural or organic traffic to your
welbsite.

There are billions of web pages competing
with billions of daily searches. In the blink of
an eye, search engines strive to provide the
most relevant information. | like to think of a
search engine as being a very good match
maker.

Relevant Searches

The methods used by search engines to de-
termine the relevance of your website to the
searches are rmiinly proprietary secrets.
However, it is common knowledge that the
more relevant your content is, the more likely
you will appear higher in the search results.

| The actuaFcontent af your website is as im-
. portant, if not more important, than the

Meta tags. Butbecarefulabout overstuffing.,
Search engines go to great lengths in order
to verify that yourcontent is natural.

L OnPage Optimization

When referring to on page optimization, we
are mainly talking about things within your
website, These include: your content, Meta
tags, Page titles, Site Maps, Alt Tags, and In-
ternal links. Everything about your website
should emphasize the relevance of your tar-

| geted key words. If your website contains

" \aluable informationto aparticular

search phrase, a search
engine will favor
your website w

over othergmpw

Why Back Links

Another huge factor in building your web-
site trafficis to be recognized as an authorit
for the information on your website. Searc
engines put their reputation on the line with
the results they provide. If theyfeel that your
website is credible and valuable to particular
information, your site will be more likely to
rank well.

When other websites refer, or point, to your
website, it helps to add credibility and value
to the content onyour website. The number
of back links, the credibility of where the
links come from, and the relevance of their
source are just a few of the many variables
that are taken into consideration. Page Rank
™ is a very complex metric from Google™
that is heavily influenced by back links. You
can think of Page Rank™ as a kind of popular-
ity value assigned to your web pages.

Natural, is the key here. Artificially building
back links will end up doing more harm than
good. Building popularity takes time and
should follow a natural growthrate.

Caution

You may have comeacross a lot of big prom-
ises that seem very tempting. There are no
real short cuts to building traffic to your
website. By attempting some of these “black
hat” practices, you risk being black listed
from search engines. Be careful of promises
that appear too good to be true.

What Makes Aron’s WebSites

Different?

AFFORDABILITY and VALUE are what make
the search engine optimization services
stand out at Aron’s WebSites. Aron's Web-
Sites offers REAL SOLUTIONS at FAIR PRICES.
You get knowledge and experience without
the huge overhead.

Guaranteed results are impossible to predict.
But | will guarantee your 100% satisfaction. |
will prove my value to your business and
show you measurable results.

WWW.aaronswebsites.com

« Professional Evaluation & Keyword Research
+ Up to two(2), 350-500 word articles

» Keyword and Description Meta Tags

* Page Titles

* Headings (H1-H6)

« Social Media account integration

* Image Al tags

+ Submission to common search engines

» Sitemap & robot.txt

« Google™ Webmaster® Account

« Google™ Analytics Account & Integration

« Comprehensive Reporting and Consultation
« Includes up to 10 pages optimized

$499 onetime investment

There is only one way to build backlinks - the
right way. There are no short cuts. Includes
detailed monthly progress report.

$399 permonthwith 12 month contract
$449 per month with 6 month contract
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